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First Lady Michelle Obama
and the White House Kitchen Garden to be Featured on 
National Public Television Series America’s Heartland
The First Lady and Reporter Jason Shoultz Discuss 
the Importance of Children Eating Their Vegetables
SACRAMENTO, CA–SEPTEMBER 2, 2010: “This garden is a way to elevate the conversation about our children’s health,” First Lady Michelle Obama said during the taping of a special segment for the KVIE Public Television series AMERICA’S HEARTLAND—seen nationally on public television stations and on the RFD-TV cable and satellite channel. AMERICA’S HEARTLAND reporter Jason Shoultz interviewed Mrs. Obama as they toured the White House kitchen garden. She shared with him the First Family’s commitment to healthy eating, and the importance of fresh grown U.S. produce—a topic that is regularly explored in the AMERICA’S HEARTLAND series. 
During the tour, Mrs. Obama introduced Jason to the array of vegetables and other produce that she believes are key components of a healthy diet and an essential solution to the growing problem of childhood obesity in the U.S. “One in three children in this country is overweight or obese,” said the First Lady. “This garden is a way to elevate the conversation and to engage children in the whole notion of eating well, growing your own food, and making friends with vegetables.” 
Together, the First Family is raising a cornucopia of fresh products, including tomatoes, herbs, sweet potatoes, onions, lettuce, bell peppers, corn, and eggplant. It is essential to Mrs. Obama that the First Family regularly enjoy the garden’s bounty saying, “Our motto is that you have to finish your vegetables.” She adds, “If you're full, you [should still] finish your vegetables … !” The kitchen garden bounty has plenty to share, and Mrs. Obama regularly donates vegetables to the community through local soup kitchens. 
The kitchen garden effort mirrors the best qualities of America’s farm and ranch families. “America’s ability to feed itself and share this abundance with others is a proud tradition,” said American Farm Bureau Federation President Bob Stallman. “The White House garden has helped create a renewed interest in American food, produced for Americans, by Americans. Our farmers and ranchers take deep pride in their success and see the garden as a shared symbol of the miracle of today’s American agriculture.”

In addition to discussing the garden and healthy eating with the First Lady, Jason met with many of the people who tend the garden, including White House staff volunteers as well as White House chefs and U.S. Park Service Gardeners. 

WATCH THE VIDEO

To watch the AMERICA’S HEARTLAND White House kitchen garden segment, the entire episode, and to browse other stories features on the AMERICA’S HEARTLAND website, visit americasheartland.org. Also, connect with us on Facebook, Twitter, and YouTube.
The White House kitchen garden segment is contained in AMERICA’S HEARTLAND episode (#609) and is scheduled to air on many public television stations and the RFD-TV cable and satellite channel in early November 2010. Check local listings or contact your local public television station.
ABOUT THE WHITE HOUSE KITCHEN GARDEN
Historians say the first White House kitchen garden was started by President John Adams and his wife Abigail in 1800. The last garden on White House grounds was in the 1940’s, when Franklin Delano Roosevelt encouraged Americans to create victory gardens to aid the U.S. campaign in World War II. The Obamas say they began discussing the idea of a White House garden even before the 2008 presidential election.
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ABOUT APT, THE PROGRAM’S PUBLIC TELEVISION DISTRIBUTOR
American Public Television (APT) has been a leading distributor of high-quality, top-rated programming to America’s public television stations since 1961. In 2009, APT distributed 56 of the top 100 highest-rated public television titles. Among its 300 new program titles per year are prominent documentaries, news and current affairs programs, dramatic series, how-to programs, children’s series and classic movies, including For Love of Liberty: The Story of America’s Black Patriots, A Ripple of Hope, Rick Steves' Europe, Newsline, Globe Trekker, Simply Ming, America's Test Kitchen From Cook’s Illustrated, Lidia's Italy, P. Allen Smith's Garden Home, Murdoch Mysteries, Doc Martin, Rosemary and Thyme, Johnny Cash at Folsom Prison, The Great American Songbook and John Denver: The Wildlife Concert. APT also licenses programs internationally through its APT Worldwide service. In 2006, APT launched Create™—the TV channel featuring the best of public television's lifestyle programming. For more information about APT’s programs and services, visit APTonline.org.

ABOUT AMERICA’S HEARTLAND
Launched in 2005, the award winning America’s Heartland travels throughout the U.S., introducing non-farm audiences to the men and women who provide the food, fuel, and fiber we use and consume daily. Frequently-appearing segments are targeted specifically to consumers: Off the Shelf looks at food choices we make at the supermarket; Fast Facts About Food reveals the nutritional benefits in many agricultural products; and Harvesting Knowledge explores the rich history of foods we enjoy every day. Currently, the series is seen on more than 240 PBS stations covering 66% of the U.S. America’s Heartland also reaches viewers in rural communities with primetime broadcasts on RFD-TV. The series reaches more than 44 million viewers each season. 
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America’s Heartland is produced by KVIE Public Television in Sacramento, with support from the Monsanto Company and the American Farm Bureau Federation. Additional production and promotion assistance is provided by the American Soybean Association, The National FFA Organization, National Corn Growers Association, National Cotton Council, National Association of Wheat Growers, United Soybean Board and U.S. Grains Council.
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