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America’s Heartland – Promotional Update October 2005

America’s Heartland, the new weekly series (20/30’s) from APT, celebrating the miracle of agriculture is off to a great start, with more than 140 stations committed to carriage.

A premiere event held last week in Washington, D.C. was attended by more than 200 dignitaries and agricultural leaders representing 45 different states…with universal acclaim for a series that will profile the people, places and processes that bring food, fuel and fiber to our homes.

COMPREHENSIVE PRINT PROMOTION

The series is supported by two high-impact print ad campaigns; one targeted at the farm and ranch audience, another targeting consumers in urban markets. The media plan includes nine national trade and consumer publications generating more than fourteen million viewer impressions. Digital tear sheets of the ads can be found at www.americasheartland.org/pressroom.

In August and September, full-page, four-color ads appeared in five different agricultural trades (Farm Journal, Successful Farming, Farm Progress, Progressive Farmer, and Corn & Soybean Digest) reaching a combined circulation of 1,250,000.

A second campaign, targeting the non-farm audience, runs November through January. Four publications (Better Homes and Gardens, Midwest Living, Ladies Home Journal, and Living the Country Life) will reach a combined audience of nearly thirteen million readers.

STATION PROMOTION RESOURCES

A comprehensive set of promotional materials for America’s Heartland is now available online at www.americasheartland.org/pressroom, where stations can access and download a full menu of episodic descriptions, photos, logos, and web banners.

VIEWER RESPONSE TALKING POINTS

To assist your customer service efforts in responding to inquiries about the series and its sponsors, a complete set of issues and suggested responses is available for download at www.americasheartland.org/pressroom.

LOCAL FARM BUREAU SUPPORT

To date, nearly a dozen individual state Farm Bureaus have committed significant promotional resources in support of stations or state networks carrying America’s Heartland. These remarkable commitments can translate into a significant audience, as the average state membership numbers in the tens of thousands.

LOCAL UNDERWRITING SUPPORT

Season-long local underwriting has already been secured with stations or state networks in North Dakota, Idaho, North Carolina, Illinois, and New Mexico. We have been made aware of interest in other areas, and as stations join our list of affiliates, we’ll update them about the opportunities available to them.

FUTURE UPDATES

Look for more good news about America’s Heartland at www.americasheartland.org/pressroom. Or, for a personal update or more information, contact David Lowe, VP of Marketing and Development, KVIE at 916-641-3540 or via email at dlowe@kvie.org.

























